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Fear & Greed Index

What emation is driving the market now?
Learn more about the index
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New nuclear clean energy agreement
with Kairos Power

Oct 14,2024 To accelerate the clean energy transition across the U.S., we're signing the world’s first corporate agreement to

3 minread purchase nuclear energy from multiple small modular reactors (SMR) to be developed by Kairos Power.

Amazon.com joins push for nuclear
power to meet data center demand

By Timothy Gardner

Aa || <]
Cctober 16, 2024 1112 PM GMT+8 - Updated 4 days ago ‘ D ‘ ‘ L .c J
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Volume: 102.27TM
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Weekly Issue - 1) £t4Q| Bi} - Code-Cutting, Connected-TV

US Pay TV vs. Non-Pay-TV Households, 2018-2026
millions

90.3

| I | | I | [ [ |
2018 2M9 2020 2021 2022 2023 2024 2025 2026
B Fay TV households M Non-pay-TV households

Mofer pay TV households are those with a subscription to traditional pay TV services;
axcludas [PTV and pure-play onling video services (a.g., Hulu, Netflix, YouTube, Siing TV efc.);
non-pay-TV households are those that have concelled their subscription or have never fod
trachitional pay TV services

Source: eMarkefer, Sep 2022

278020 eMarketer | Insidarintalligence.com
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NETFLIX / STREAMING / ENTERTAINMENT

Netflix’s ad tier will cost $6.99 a month
and launch in November

/ Starting in November, Netflix
Basic with Ads will be available in
12 countries.

H ﬂ R C U 8 By Charles Pulliam-Moore, a reporter focusing on film, TV, and pop culture. Before
The Verge, he wrote about comic books, labor, race, and more at io9 and Gizmodo
for almost five years.

Oct 14, 2022, 2:01 AM GMT+9

& f @ 41 Comments (41 New)

Home - Entertainment

Netflix boss explains why the streaming
service will never have commercials

Q By Jacob Siegal #& © Published Sep 8th, 2020 2:32PM EDT
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Subscription OTT Ad-Supported Viewer Penetration, by
Provider
US, 2024, % of total viewers

Amazon Prime Video

80.0%
Peacock
777%
Paramount+
73.2%

Hulu

Disney+

Max

Netflix
7.5%

Note: individuals of any age who watch video via app or website through an ad-supported
subscription at least once per month
Source: EMARKETER Forecast, February 2024

=W EMARKETER
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Total 612
Digital(internet) 310
Search Ads 120
Display Ads 190
Walled Garden(SNS + Amazon) 112
Open Internet 64

TV 195
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Number of OTT Services Used / Subscribed To
Amaong Total Respondents, /=2 956

¥ None © 1-2 Services B 3-5 Services B 6+ Services

Current QTT
Subscriptions

Ad-supported OTT
Past 30 Days
0% 60% 100%

2031 Imtewpral | A6l Rghils Resarved | VidesWatch' Consdmeans and Ad-Supporaed OTT Vidso o EL‘"“I::-H'
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Mobile Time Spend vs. Ad Spend

31%

Accelerating
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/7 Ad Spend / Accelerating

/7  Time Spend Ad Spend
7%/ Gap -
7
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— -— — —
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== == Mobile Time Spend % e Mobile Ad Spend %

DU 20 A EF HE Phase

Phase 1. 20119 £ Ef 20149 7HX| Time Spending 38 &%, &7|7F 2612 2D A|E 9
S EH$1.58 -> $13.2B).

Phase 2. 20143 £ H 2018 A7} %| Time Spending 1.581 HZ, &7|7F 2 HHY 20 A
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US Connected TV Time Spent vs. Share of Ad Revenues, 2024
% of total connected TV time spent and ad revenues

30%

advertising
3 Youlube

25%
e

NETFLIX
®

20%

Time spent share (4)
o
P

10%

%fsnz? + .

5%  MEIX r| ubn
A @ — peacock:
(] v Advertising
| O pluto exceeds usage
0 ,g‘%mmomt""
0 5% 10% 15% 20% 25%
Ad revenue share (3)

Note: (1) free services without ad-free tiers; (2) gross ad revenues; (3) digital advertising that appears on connected TV (CTV)
devices; examples include display ads that appear on home screens and in-stream video ads that appear on CTVs from
platforms like Hulu, Roku, and YouTube; excludes network-sold inventory from traditional linear TV and addressable TV
advertising; (4) ages 2+, streaming category excludes "linear streaming" such as YouTube TV

Source: ad revenues from EMARKETER Forecast, March 2024, time spent from Nielsen as cited in company blog, April 2024

351276 =W |EMARKETER
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NETFLIX VS. BLOCKBUSTER (2004-2010)

. BLOCKBUSTER REVENUE . NETFLIX REVENUE

$6 BILLION
$4 BILLION

$2 BILLION $2.2 BILLION

BANKRUPT

2004 (§ 2005 § 2006 § 2007 {§ 2008 § 2000 § 2000 |
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Netflix Content Spendin
P 9 Netflix Contents H|=: @2|X|4 vs 2l0|MA

$208 100%

$15B
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309%,
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Oiric na

Netflix Content Spending
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I

Netflix and FX Dethrone HBO
at the Emmy Nominations

Networks/platforms with the most nominations

for the 76th Emmy Awards @
2023 2024
127
3
93 91
72
54
42
37 - 38 38 37 ”7 33
20

NETFLX FX HBO &tv+ @ eces rowe e

Source: Academy Of Television Arts & Sciences

statista ¥a



[Netflix 3Q24 Earnings]

e . . . \ : Q4'24 1. A
(in millions except per share data) Q3'23 Q4'23 Qi'24 Q2'24 Q3'24
Forecast
Revenue 58,542 58,833 59,370 59,559 59,825 510,128 * Rev $9.82B(+15%), beats by $50M
Y/Y % Growth 7.8% 12.5% 14.8% 16.8% 15.0% 14.7%
s EPS $5.40, beats by $0.28
Operating Income 51,916 51,496 §2,633 52,603 52,909 52,190 .
o« =2H AEAAU B8 AHY +5.07M 572 282.72M
QOperating Margin 22.4% 16.9% 28.1% 27.2% 29.6% 21.6%
Net Income 51,677 5938 52,332 52,147 52,364 51,847
. 2. 7H0|H A
Diluted EPS $3.73 $2.11 §5.28 54.88 $5.40 $4.23
Global Streaming Paid Memberships 247.15 260.28 269.60 277.65 282.72 e 2024G 0= HEE +15%(vs 7|= +14~15%), OPM 27%( vs 7| & 26%)
Y/Y % Growth 10.8% 12.8% 16.0% 16.5% 14.4% * 4Q24G Rev +15%(CC7|E +17%)
Global Streaming Paid Net Additions 3.76 13.12 9.33 8.05 5.07 o HAEIOl AHEMEOL LS HEES S5 4Q AEA =SS 3QE 52 A,
¢ 4Q24G OPM 22% Of| &, A Z7|CiH| +5%pt &
Met cash provided by operating activities 1,992 1,663 2,213 1,291 2,321 N
P vop € 3 s 5 3 5 e 2025G Rev $43-44B(vs Cons $43.44B). Ij = S &2 5 & HH{ I ARME| HZ T
Free Cash Flow 51,883 $1,531 52)13? 51,213 52,194 %7“}” QIE‘-H _'_7:_5% 'Bd_
Shares (FD 450.0 444.3 441.7 439.7 437.9 o
(Fo) e 2025G OPM 28%Z 20241 C{H] 1%pt 7H4 2 2. 244 OpFl 7444 0|2 = 7| Of

T80 Ao ohiet HEet £ 2" /A1 2L
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Netflix: growth vs margin
45.0%
40.0%
35.0%
30.0%
25.0%
20.0%
15.0%
10.0% ‘
5.0%

0.0%



Weekly Issue - 2) 7|®2| Hal: SEUE, AHX, T2|1 CHA| Z2HE
TECH- NETFLIX

Netflix will spend ‘vast
majority’ of its $17 hillion
content budget on originals
in 2024, despite a deluge of
licensed hit shows up for
grabs

BY RACHYL JONES
April 25, 2024 at 8:00 PM GMT+9 <
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Netflix Contents Asset($M); 22|X|2 vs 2l0|HA
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Netflix H3=
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Marketing Technology and development General and administrative
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Netflix plans new ad tech platform as it nearly
doubles ad-supported users

Article by Jeremy Goldman | May 16, 2024
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Netflix, Inc., 1W, NASDAQ 0725.00 H766.28 L677.88 C763.89 +41.10 (+5.69%) usD
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